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Core Principles 
of Ethical Marketing in Yoga

Authenticity
Represent your services and capabilities honestly.
Share real stories and experiences from your yoga

journey.

 Transparency
Be clear about pricing, schedules, and what students can

expect from your classes.
Avoid hidden fees or misleading promotions.

Respect
Honor the diversity and individuality of your students.

Avoid over generalizations or stereotypes in your
marketing materials.
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Service-Oriented
Focus on the value and benefits your yoga practice can

offer to students.
Prioritize the well-being and progress of your students in

your messaging.

Sustainability
Promote environmentally friendly practices within your

studio.
Choose sustainable methods and materials for your

marketing.

Actionable Steps for Ethical Marketing

Understand Your Audience
Identify who your students are and what they seek from

your classes.
Tailor your messaging to meet their needs and

expectations.
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Use Real Testimonials
Share genuine testimonials from your students with their

consent.
Avoid exaggerating or altering these testimonials.

Be Mindful of Imagery
Use images that realistically represent your classes and

student demographics.
Avoid using overly edited or unrealistic photos.

Promote Community Involvement

Highlight any community events or charity work your
studio participates in.

Demonstrate your commitment to giving back.

Educate and Inspire
Use your marketing platforms to share educational

content about yoga.
Provide tips, insights, and inspiration that benefit your

audience.
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Checklist for Ethical Marketing

Is my marketing message honest and straightforward?
Do my marketing materials reflect the true nature of my

yoga practice and teachings?
Am I respecting the diversity and individual needs of

potential students?
Are my promotional strategies environmentally

responsible?
Am I offering real value and service through my

marketing efforts?

 Ethical marketing is about aligning your marketing strategies
with the principles and values of yoga. It involves being

truthful, respectful, and service-oriented, ensuring that your
marketing efforts contribute positively to your community and

the broader yoga world.
Note: Regularly review your marketing strategies against these

principles to ensure they remain ethical and effective.
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